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INTRODUCTION

Dear Friends,

Welcome to International Business (BUS-311) at Skyline College!  In today’s global economy, companies of all types and sizes are often involved in some form of international business.  They may have customers or suppliers in other countries, a workforce of people from diverse nationalities, or production facilities in various regions of the world.  

This course examines the worldwide integration of business, culture, politics, and economics.  Topics covered include foreign business and trade opportunities, monetary systems, political economy, investment, culture, management, market research, and international employment opportunities.  

The course details are provided in the syllabus attached, please take a close look at them.  After you had rather good results with Perspectives on Management 201, I hope International Business will turn out even better to our mutual satisfaction.

I am certainly glad to continue lead you further up the educational path.  As usual, anyone is welcome to approach me at any time you need my help.  You have my office hours, but you are welcome to approach me at any other time and place you can catch me.  You can also use my office phone number and e-mail address attached.  Let us make this course yet another memorable and enjoyable educational experience.

Best of Luck ☺
Dr. Dr. Rashad Al-Saed
FACULTY DETAILS
	Faculty Name
	Dr. Rashad Al-Saed

	Phone
	06 544 1155 ext. 220

	Email
	ralsaed@skylinecollege.info

	Office Location
	Third Block, Room 10

	Office Hours
	Eavning: Mon,1905-1955 &Tus,2010-2100 &Morning :0930-1020 ,&Su&Th,1040-1130


SYLLABUS

	Course Code & Name
	BUS311 : INTERNATIONAL BUSINESS

	Program, Level, Batch
	BIB / BAM / BBT / BBI;  Morning; Junior

	Semester
	Summer, 2008

	Start & End Dates
	May 11, 2008 – July 17, 2008

	Prerequisite
	Mgm201

	Number of Credits
	3

	Course Websites
	http://czinkota.swlearning.com

	Course Description

	This course aims to provide framework and various tools for formulating competitive strategies in response to increased internationalization and globalization process. Particular attention is given to help students to understand as to how a firm operates within the international environment and develops appropriate international marketing strategies and how the global economy and international businesses contribute towards the development of the various aspects of future economic growth in the coming decades. 


	Course Objectives
	Upon the successful completion of the unit, the student should be able to:
1. Understand the factors that determine the performance of organizations engaged in international business. 

2. Assess the impact of environment focuses on international business environments. 

3. Understand the significance of trade theories in international business and the changing structure of the world economy. 

4. Assess the significance of economic blocks (groupings) like EU, NAFTA and other international operations. 

5. Understand the different modes of entry to international markets. 
6. Analyze the different dimensions and risks involved in foreign investment as well as foreign portfolio investment (as financial investment) and the growth of international corporations at global levels. 

7. Apply critical skills for the evaluation of the kind of challenges and problems that managers meet in international business. 



	
	8. Understand the role of the historical trend towards globalization of production and technology and their impact on management and organizational structure.
9. Evaluate sources of information and alternatives of international marketing strategies.



	Course Contents
	· Introduction to international business; significance, analysis of international environmental forces. 

· International trade theories. 

· Human Resources Management
· Economic integration; forms of economic integration, impact of regional economic blocks on international business operations. 

· Modes of entry into world markets. 

· Foreign direct investment and growth of multinational companies. 

· International marketing strategy. 

· International business research and services. 

 


	Course Policies
	Attendance & Academic Dishonesty:
Attendance and all types of academic misconduct and their consequences are subject to the Skyline College regulations explicitly stated in the Student’s Handbook
Penalties:

· Quizzes:  Student who failed to take a scheduled quiz receives zero points for this quiz.  In case of an excusable reason (sickness or critical family matters) a re-take could be organized.

· Assignments:  Assignments are due on the date specified in the assignment.  Late submissions are penalized by the top-grade discounts.

· Mid-Term & Final Exams:  Penalties, as well as all other regulations for these assessments are imposed according to current college policies.


	Academic Strategies
	During the course, students acquire the understanding of finance through lectures supported by handouts and followed by discussions and assignments.  Students are requested to accomplish extensive reading of the course textbook and reference materials.  The assignments and quizzes are offered in regular intervals to check their critical understanding of the topics.  Studies are designed in parallel with extensive use of internet resources, Excel worksheets, and practical training.


	Core Texts
	· Czinkota, Michael R. Ronkainen Ilkka A., Moffet, Michael H. (2005) International Business, Seventh Edition. Thompson South Western, 




	Other References
	Additional Reading, Reference Books:

Hill, Charles W.L. (2001) International Business Competing Global Market Place International edition McGraw–Hill. 

Matsura N. F., (1991) International Business, New England. Harcomt Brace Joramonich. 

Rugman A., Lecraw D.J. and Booth L.D., (1985) International Business Firm and Environment. McGraw-Hill.

Matsura N.F. (1991) International Business A New Era Harcourt Brace Jovanovich.

Buckley A. (1987) Multinational Finance, Philip Allen. 

Buckley P.J. & Ghauri A. (1993) The Internationalization of the Firm- a Reader, Academic Press. 

Internet & Multimedia Sources:
http://management.swlearning.com
Business Week Online Magazine with headlines on global business and international issues http://www.businessweek.com/globalbiz/
The Economist Online Magazine:  https://www.economist.com/world/index.cfm
Global Business Web:  http://www.globalbusinessweb.com/
The Globalist, covers political, economic, cultural, and business issues related to globalization: www.theglobalist.com
Financial Times: www.ft.com
Newsweek International Edition: www.msnbc.com/news/nw-ni_front.asp
World Trade Organization: http://www.wto.org/
Sponsored by Shell International, this web site offers information for expatriates and their families around the world:   http://www.outpostexpat.nl/
World Bank: http://www.worldbank.org/
International Monetary Fund: www.imf.org 
Import/Export Bank: http://www.exim.gov/
Forbes News: www.forbes.com/international/
CIO Web Business Magazine:  www.cio.com



CLASS SCHEDULE
	Week
	Concept/Topic
	Source: Core Text

	1
	International Business Imperative 
	Ch.1,  pp. 1- 32

	2
	International Business Environment
	Ch.2,  pp. 33- 67

	3
	Theory Of International Trade And Investment 
	Ch.5, pp.148 - 179

	4
	Economic Integration
	Ch.8, pp.248 - 281

	5
	Mid-Term Exam
	8.6-12.6.2008

	6
	International Business Research
	Ch.10, pp.312-347

	6
	International Business Entry And Expansion 
	Ch.11, pp.348-377

	7
	Strategic Planning In International Business
	Ch.12, pp.378-403

	8
	International Marketing
	Ch.14, pp.468-503

	8+9
	International Services 
	Ch.15, pp.504-525

	9
	Revision
	

	10
	Final Exam
	13- 17.7.2008


MODE OF ASSESSMENT

End – Term Examination

:

30%
Continuous Assessments
:

70%
	Type of Assessment
	Weight Toward the Final Grade, %
	Schedule/Timing
	Contents

	Quiz 1:
	10
	Week 2
	Three Chapters 

	Mid-Term Exam
	20
	Week 8
	Five Chapters 

	Quiz 2:
	10
	Week 7
	Three Chapters 

	Tow Assignments (3)
	10
	Week 2&7
	

	Participation* & Attendance
	10+10=20
	Weekly
	

	Final Exam
	30
	Week 15
	All chapters


Grades:

90% + 

:    A

80 – 89%
:    B

70-79%       
:    C

60-69 %
:    D

<60% 

:    F
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