Cross Cultural Communication
Syllabus 

Spring Semester, 04
Course Code

:


IBU 321

Credit Points

:


3

Pre-requisites 

:


None

Course Introduction:  

The course focuses on examining how different cultural norms, values and beliefs exist in the world.  This course assessing the theoretical models of culture as presented after various researches and evaluates the differences between different cultures in order to understand them  better and hence minimize anticipated problems caused by the cultural differences.

Course Objectives:

Upon completion of this course the students will be able to:

· Understand the cultural differences and how they affect the process of doing business and managing it.

· Understand your own culture and cultural differences in general by learning how to recognize and co-operate with these in a business context.

· Learn the theory of internationalism that requires you to know about a common culture worldwide.

· Analyze the need for standardization in organizational design, system and procedures.

Faculty

:

Dr. Ashok K. Srivastava

Location 

:

Room No. F-18, next to main reception

Contact details
:

06-5439444 Ext. 204






E-Mail  :  asrivastava@skyline1.ac.ae
 Web site                   :                    http:/www.geocities.com/srivastava_skyline

· Examine the five dimension of how we relate to other people such as:

1. Universalism  Vs Particularism

2. Collectivism Vs Individualism

3. Neutral & Emotional

4. Diffuse Vs Specific

5. Achievement Vs Ascription

6.  Know the problems for the cross-cultural manager working.

Course Contents

· Definition of Culture

· Universalism and Particularism (Rules & Relationship)

· Individualism & Collectivism

· Affective and Neutral (Communication)

· Specific and Diffuse (involvement)

· Achievement and ascription (Status)

· Sequential & Synchronic (time)

· Inner and outer directed (nature)

Core Text

Trompenaars, Fons (2002) Riding the Waves of Cultures (Second Edition) Nicholas Brealey Publishing, London.

Reference Books

Brislin R, (1998) Understanding Culture’s Influence on Behavior, Harcourt Publication, UK

Hofstede G (1999) Cultures and Organizations, Harper Cell ins Business, U. K.

Frost J. Peter, (1998) Reframing of Organizational Culture, Sage Publications, London

Raymonde Corroll, (1988) Cultural Misunderstandings, Chicago Publication, Chicago.

Richard D., When Cultures Collide, Nichol Publication, UK

Ashley C. Franklin, (2000) Revitalize your Corporate Culture, Prentice-Hall, USA.

Newstrom J. W., Davis Keith, (1999) Organizational Behavior, Human Behavior at work, 9th Edition, Tata McGraw Hill, New Delhi

Mintzberg Henry, (1998) The Structuring of Organization, 6th edition, Prentice-Hall, N. J.

Multimedia Sources:

International Business CD – McGraw Hill 

International Marketing CD

Video Source: 

Czinkota; International Business 4th edition 

Virtual Library Sources: 

There are around 4,000 journals, articles, full-text search, newspaper articles around the world, and case studies available in the following E-library resources

1. EBSCO  (Journals, Articles, Dissertations, on line in full text) 

www.ebsco.com
2. PROQUEST  (Magazine articles online in full text) 

www.umi.com/proquest
3. INFOTRAC (Magazine articles and reference books online in full text) 

www.infotrac.com
4. SDNL (Electronic Catalogue of Books) 

www.sdnl.net
5. www.netadvantage.standardpoor.com
6. Net Library (Electronic Books) 

www.netlib.national.edu/library/lrc.htm
Internet related Sources:

VIBES: Virtual International Business and Economic Sources 

http://libweb.uncc.edu/ref-bus/vibehome.htm
Provides links to sources of international business information. 

I-Trade: International Trade Resource and Data Exchange 

http://www.i-trade.com 

Questia On-Line Library

http://www.questia.com/PM.qst?a=o&d=10089664

Course Policies: 

Attendance: 

Attendance is mandatory in all classes held during the conduct of a course. Absence from classes prevents a student from getting full benefit of a course. Accordingly, absence can result in lower grades due to missed assignments, quizzes, exercises and examinations.

The minimum attendance required for a student to appear for the final examination in a course is 75% of the total credit hours allocated to a course.

The college acknowledges that individual circumstances may prevent a student from attending class or classes. It is the college’s policy to excuse the absence of students that result from the following causes: illness of the student, accident, death in family, participating in College activities, at the request of College authorities and compelling circumstances beyond the students control. However, the minimum attendance required for a student to appear for the final examination cannot fall below 50% of the total hours allocated to a course with excused absence.

The student is responsible for all materials covered and announcements made during his/her absence. Students claiming excused absence must apply in writing and furnish documentary support of their assertion that absence resulted from one of the above causes.

Enforcement of the class attendance policy lies with the faculty. However, the decision of a faculty to withdraw a student from class due to poor attendance must be approved by the Head of Academics.

Academic Dishonesty: 

Any attempt by students to copy from other student’s works (cheating) or lifting the material from published or electronic sources  (plagiarism) would be considered as dishonesty. It may result in action ranging from oral warning to cancellation from module, depending upon the severity of the case.

Delivery Methods:

Lectures – Involves providing interactive delivery of lectures

Group Discussions – This is amongst the student members for enhancing their views and discussing in the class

Seminars – Seminars / Presentation to be conducted by the students on various scenarios of cross-cultural communication. Industry experts may also join in such presentations.

Assessments 

Weightage: 
End – Term Examination 




 : 40%

Continuous Assessments  


           : 60%

Mid-Term Examination  
 

:   20%

Research Assignment
    

      
:   10%

3 Quizzes of 5% each   


:   15%

Seminar Report ( Group Assignment)
:   05%

Attendance & Class Participation  

:   10%

Allocation of assessment tools and their weightages have been based on following criteria:

End-Term and Mid-Term Examination covered 60% weightage of the overall assessment and both of these examinations aimed at assessing the students’ conceptual and operational knowledge of the subject learned at different phases

One research assignment with 10% weightage aimed at providing an opportunity to students to apply their theoretical knowledge and skills into a research assignment. 

Three quizzes with 5% weightage each aimed at assessing conceptual understanding of key international business constructs at different intervals.

Seminar Report with 5% Weightage aimed at  assessing the understanding cross-cultural issues.

Attendance and class participation with 10% weightage to check the students’ continuous involvement and interest in classroom discussions. 

Assessment Schedule:

Quizzes

First Quiz
     :  Third week  



Second Quiz         Sixth  Week



Third Quiz          :  Tenth  Week    


Release of  Research Assignment:      : Second  Week 

Submission of Research Assignment   : Thirteenth Week 

Mid –Term Examination

   : Eighth Week 

Non-submission penalties: 

 For violating pre-specified deadlines, following penalties will apply:

Work received one day later will attract 5% penalty

Work received two days letter will attract 10% penalty

Work received three days later will attract 15 % penalty

Any work received after third day will not be graded.

CROSS CULTURAL COMMUNICATION

CLASS SCHEDULE

WEEK – 1
Chapter 1&2
Understanding the meaning of Culture

Definition of Culture

Importance of understanding other cultures

Pages 1-19     Figure 2.1 

WEEK – 2
Chapter 3
Understanding the meaning of Culture

The Layers and levels of culture

Stereotyping – assessment

Pages 20 – 27 Figures 3.1 – 3.3

WEEK – 3
Chapter 4
Difference between cultural orientation

Relationships and Rules

Universalism and Particularism (Rules & Relationship)

Pages 29 –48 Figures 4.1 – 4.5

WEEK – 4
Chapter 5
Concepts of Individualism and Collectivism



Pages 50 – 68 Figures 5.1 – 5.5
WEEK – 5
Chapter 6
Feelings and Relationships

Affective Vs Neutral cultures

Pages 69 – 80 Figures 6.1 – 6.3

WEEK – 6
Chapter 7
Life Space
Specific Vs Diffusive cultures

Pages 81 - 100

WEEK – 7
Chapter 8
How do we accord Status?
Achievement and Ascription

Page 102 – 114

WEEK – 8  MID –TERM TEST
WEEK – 9
Chapters 9
The Concepts of Time:
Past, Present, and Future oriented Cultures 

Sequential Vs Synchronic cultures

Pages 120 – 140

WEEK – 10
Chapter 10
Inner directed Vs Outer directed cultures

Approaches to nature and environment

Pages 141 – 155 Figures 10.1 & 10.4

WEEK – 11
Chapter 11   National Cultures and Corporate Culture

Different corporate cultures

Pages 157- 181 Figures 11.1 – 11.5

WEEK – 12
Chapter 12    Towards International & Transnational Management

Problems for the Cross-Cultural Manager

Pages 182 - 194

WEEK – 13
                   Cultural Collisions - Seminar
WEEK – 14
Chapter 13
Reconciling Cultural Dilemmas



Awareness of Cultural differences

Non-verbal Communication



Page 195 - 211

WEEK – 15



Review and class discussion

WEEK – 16 FINAL EXAMINATION
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