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         Spring, 2009
· Semester

    
 : Fall,2011
· Course Number & Title
 : 0302120- Introduction to business
· Prerequisite

   
 : None
· Faculty Member 
  
 : Dr. Rashad Al Saed
· Office Hours


 :
  E-mail correspondence is encouraged
· Office Location

  :
·  Contact details                         : 

                        : E-mail: dr.rashad55@gmail.com
· Class Meetings:
           : Section M4 007  

1-Textbook:

Ebert R & Griffin R (2007)“ Business  Essentials 6e”. Prentice Hall Publication
2- Course Description

The course provides a balanced coverage of business fundamentals, trends, issues, and practices. It includes a survey of basic concepts of business; build a vocabulary of key business terms and a background for further study. 

3-Course learning outcomes

At the end of the course the student will:

1.
Explain the nature of business and its environment.

2.
Develop a general business vocabulary.

3.
Discuss various management concepts and organizational structures.

4.
Identify the basic marketing concepts and the general methods of financing business ventures.

4. Course Evaluation Criteria:

T1. First Test (15%)

Multiple choice, true/false 
T1. Midterm (20%):

Multiple choices, true/false 
T2. Assignments and tasks (15%): You are going to do some exercises all through the term. Handouts will be given to you later through the term 
T4. Class Participation, and student attandance (10%): Ample opportunities will be available to 
class members to demonstrate their own personal involvement and interest in 
course activity. A portion of 
the final grade has been assigned to class 
participation. To earn this portion of the final grade, students are expected to contribute to class discussion and analysis of cases on a regular and in a substantive fashion. 

T1. Final Exam: (40%): The final exam will be comprehensive. It can include all material covered during the semester. We will discuss the details of the examination at an appropriate time.

Note In regard to Make-up Exams:  Make sure to attend all quizzes and exams as there will be very little chances to make any make-up exams for those who didn’t attend
Class Attendance: Students are expected to attend all classes according to the stated guidelines and regulations of the University. Please note the following:

1.      Turnoff your cell phone while in the class

2.      Participate wisely and purposefully

3.      Come to class on time

4.      Submit work and assignments on time; No late submission is accepted unless a prior approval was obtained from the instructor.

  

          

Written Homework and Exam Papers:  Students must complete all assessments in order to pass the course. All course-wok submissions will be marked and returned to you, with your lecturer’s feedback based on the criteria for each assessment. You are reminded that it is your responsibility to keep a copy of all your submitted assignments. Exams will be kept with the instructor after results were reviewed by students. 

 

Course Material: Course outline, PowerPoint slides, assignments, marks, and other materials will be made available in class or through Blackboard
Assignment submission and marking rules
1           All assignments are to be submitted either in hardcopy or electronically. Your lecturer will give you further advice/instructions on these options. 

2           A copy of the Standard (College or Course) Assignment Attachment Sheet must be completed and attached with any assignment submitted. This sheet will be made available to you either online or in printed format.  For hardcopy submissions: A printed copy of the sheet must be attached to the submission form. 

3           Assignments must be submitted on time. No late submission is accepted unless it was approved in advance by the instructor.

4           All submitted assignments are expected to be properly referenced. Plagiarised assignments will be penalised. Plagiarism is the copying of another person’s ideas or expressions without appropriate acknowledgment and presenting these ideas or forms of expression as your own. Plagiarism also includes the use of the work of other students as your own without acknowledgment. The College and University regard plagiarism as an extremely serious academic offence and will impose penalties.

5           Return of marked assignments and requests for reviews: Your assignment will be marked, commented upon and despatched back to you within a reasonable time. 

6           Special consideration: If you consider that your assessment was or is likely to be adversely affected by serious and exceptional circumstances beyond your control, you may apply for special consideration. Grounds can be medical, compassionate or hardship/trauma. If you are encountering problems that prevent you from submitting your assignments on time, you should inform your instructor in advance. 

5. Course Schedule:

	Week
	Topic
	Reading Assignment and events

	1 & 2
	Understanding business environment 
	Chapter 1

	1 & 2
	Business Ethics and Social Responsibility
	Chapter 2

	3
	The Global Context of Business
	Chapter 4

	4-6
	 Business Management 
	Chapter 5

	7-8
	Organizing the Business 
	Chapter6

	8-9
	Leadership and Decision Making 
	Chapter 9

	10
	Human Resource Management and Labor Relations 
	Chapter 10

	12-13
	Marketing Processes and Consumer Behavior 
	Chapter 11

	14-15
	Pricing, Distributing and Promoting Products
	Chapter 12

	16
	Information Technology for Business
	Chapter 13

	17
	Final Examination
	 


Wish you all a great achievement
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