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Course Syllabus
Program Name: BBQM


	
Course Name: Business Ethics
	
Course No: 101BET210


	
Course Pre-Requisite: Introduction to Management

Course Co-Requisite: None
	
Course Type: Compulsory




	 Course Level: Bachelor
Year  :2            :    Semester :4


	Course Description:
The general purpose of this course is to provide an introduction to ethical decision making in business. The focus will be on ethical decision making and business ethical issues at individual, organizational, and societal levels. Dilemmas, real life situations, and cases will provide an opportunity for students to use course concepts to address ethical issues in real life. The course emphasizes critical thinking and informed decision making about ethical action.


	Course Purpose:
This course will focus on issues and perspectives of right and wrong in business. The course begins with a survey of philosophical approaches to ethics and morality and continues in an application of these approaches to real world cases drawn from the functional areas of business.


	Course Goals:

This Course aims to :
CG1 Exposing students to the important moral issues that arise in various business contexts.
CG2 Providing the students with an understanding of the moral, social, and economic environments within which these problems occur.
CG3 Introducing students to the ethical concepts that are relevant to resolving moral problems.


	
Learning Outcomes: 
Upon successful completion of this course, the student should be able to: 

CO1 Differentiate between moral and immoral values in decision making 
CO2 Analyze environmental issues 
CO3 Analyze theological, moral and immoral values in specific decision making contexts.
CO4 Utilize theological and  moral values to construct a code for ethical   business practices.


	Skills to be Developed throughout the Course :
1. Analytical skills
1. Conceptual skills 
1. Learning Skills


	Learning Resources :

	T. Beauchamp and N.Bowie

	  Ethical Theory and Business  
	6th  edition
	Prentice Hall
	0-07-651866-1

	
	
	
	
	

	Ferrell, Fraedrich . 

	Introduction to Business Ethics
	ferrelAn. Company. 2008.

	Boston: Houghton Mifflin
	





	
Other Related Reference Material: (e.g. books, articles web links, interactive CD):
e-Library Reserves
1. www.ethicsweb.ca/resources
1.   www.businessethics.caa 
Internet
1. www.rohan.sdsu.edu/faculty/dunnweb/rprnts.friedman.html 
1. www.more.business.com



	Delivery and Teaching Strategy: 

The strategy used is the blended learning approach. Blended learning combines the benefits of traditional learning, self paced learning and online collaboration. Self-paced Learning is supported by carefully designed study books, pre-recorded master classes, textbooks and web-based courses. The percentage for this component in the overall program varies. Online collaboration fosters interaction between faculty members and learners through the use of online communication tools both in a synchronous and asynchronous mode and represents the majority of the interaction and occurs usually through pre-scheduled virtual classes, while the asynchronous communication relies on the use of tools such as emails and discussion forum (this represents overall 30% of the program). Traditional face to face learning refers to tutorial support through physical sessions (30%). Blended learning is a popular strategy as it is not only considered pedagogically sound, but also cost effective.

	Assessment Strategy: (including the grading schemes):

The course assessment strategy will include the following:
Assessment Strategy (including the grading schemes ):
Students will be assessed in the following manner:
Test 1                                                       10%
participation                                             15%
Mid-term Exam                                        20%
[bookmark: _GoBack]Project                                                     15%
Final Exam                                               40%
Learners’ performance is measured on a semester basis, based on the grades they have obtained for every course enrolled in. The final grade of the course usually consists of the scores of all examinations and activities taken during the semester.
[bookmark: OLE_LINK1][bookmark: OLE_LINK2]The following course grading system is applied throughout the University:
	Percentage Scores
	Letter Grade
	Points

	90-100
	A
	4.0

	85-89
	B+
	3.5

	80-84
	B
	3.0

	75-79
	C+
	2.5

	70-74
	C
	2.0

	65-69
	D+
	1.5

	60-64
	D
	1.0

	Less than 60
	F
	0.0



Two Mini cases will be given to learners during the semester and both have ethical issues and consequences and it is required from learners to try to find solutions to these issues. 

	Course Policies: 

Please refer to "Learner Academic Integrity Code" in the University  Catalog 

	Syllabus Change Policy:

This syllabus is a guide for the course and is subject to change with advanced notice.


		SYLLABUS CHANGE POLICY:
This syllabus is a guide for the course and is subject to change with advance notice.

	Course Content


	

	Week
	Topics
	Topic
	Assessment

	1
	The importance of Business Ethics

	Chapter 1
	

	2
	Stakeholder Relationships ,Social Responsibility
	Chapter 2

	


	3
	Emerging Business Ethics
	Chapter 3
	

	
	Test One
	
	

	4
	The institutionalization of Business Ethics
	Chapter 4
	Test 1

	5
	Ethical Decision Making and Ethical Leadership
	Chapter 5
	

	6&7
	Risk and Safety 
	Chapter 6
	

	8
	Mid Term
	
	Midterm

	9
	Individual Factors; Moral and values
	Chapter 7
	

	10&11
	Developing an Effective Ethics Program
	Chapter 8
	

	12
	Implementing and Auditing Ethics Program
	Chapter 9
	

	
	Assignment Submission
	
	

	13
	Business Ethics in Global Economy
	Chapter 10 
	

	14
	Business Ethics in Global Economy
	Chapter 10
	

	15
	Revision
	
	

	16
	Final Exam
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	I. Course General information :
Program(s) in Which Course will be offered : Bachelor of Business in Marketing

	Course No : 101BET210 
	Course Name: Business Ethics     


	Course Credit Hours : 3
	Course Type:  Compulsory


	Course Pre- Requisite :  Introduction to Management
Course  Co- Requisite:  None


	Course Purpose :
This course will focus on issues and perspectives of right and wrong in business. The course begins with a survey of philosophical approaches to ethics and morality and continues in an application of these approaches to real world cases drawn from the functional areas of business.


	Course Description:

The general purpose of this course is to provide an introduction to ethical decision making in business. The focus will be on ethical decision making and business ethical issues at individual, organizational, and societal levels. Dilemmas, real life situations, and cases will provide an opportunity for students to use course concepts to address ethical issues in real life. The course emphasizes critical thinking and informed decision making about ethical action.


	Proposed Course Delivery Strategy:
The strategy used is the blended learning approach. Blended learning combines the benefits of traditional learning, self paced learning and online collaboration. Self-paced Learning is supported by carefully designed study books, pre-recorded master classes, textbooks and web-based courses. The percentage for this component in the overall program varies. Online collaboration fosters interaction between faculty members and learners through the use of online communication tools both in a synchronous and asynchronous mode and represents the majority of the interaction and occurs usually through pre-scheduled virtual classes, while the asynchronous communication relies on the use of tools such as emails and discussion forum (this represents overall 30% of the program). Traditional face to face learning refers to tutorial support through physical sessions (30%). Blended learning is a popular strategy as it is not only considered pedagogically sound, but also cost effective.
Date by which Course is to first be Offered :  2010

	II- Justification & Rationale 
Describe the justification and rational behind proposing this new course:

This course will focus on issues and perspectives of right and wrong business. The course begins with a survey of philosophical approaches to ethics and morality and continues in an application of these approaches to real world cases drawn from the functional areas of business.

III- The Effect of this Course on Program : 

1. Is the proposed new course an alternative to other existing courses? No

      If yes, name these courses: _________________________________________________

2. Describe the relationship between the proposed new course and other existing course(s): 

The Purpose of all courses in the BBM program is to develop different skills and these skills are intertwined and they complement each other. This course develops learners’ interpersonal, awareness, and critical thinking skills. 

3. Is there any existing course(s) that would be cancelled due to the initiation of the proposed new course? No 

     If yes, name this/these course(s): ………………………………………………..………………………………..….

4. Is there any other effect of the proposed new course on curriculum? No 

    If yes, give more details and state the effect on program credit hours: 
    _______________________________________________________________________


	IV- Resources and Requirements : 

	
1. What is the number of learners expected to register for the new course each semester? 30 


2. Are there any additional resources required to deliver this course to this number of learners:



	V- Quality 

	1.Map course goals into course outcomes: Fill in the above matrix corresponding course goals to its outcomes using the sign (X)
	Course Outcomes
	Course Goals

	
	G1
	G2
	G3
	G4
	G5
	G6
	

	CO1 
	(X)
	
	
	
	
	
	

	CO2 
	
	(X)
	
	
	
	
	

	CO3 
	
	
	(X)
	
	
	
	

	CO4 
	
	
	(X)
	
	
	
	




	2. Map the course Goals into the program Goals:

		Course  Goals
	Program Goals

	
	

	CG1 
	PG1,2

	CG2 
	PG1,2

	CG3 
	PG1,2





	3. Map the course outcomes into the program outcomes:

	Course Outcomes
	Program Outcomes

	
	

	CO1 
	PO1,2

	CO2 
	PO1,2

	CO3 ,CO4
	PO1,2,6




	4. Map Course outcomes into assessment methods:

	

	Course Outcomes
	Assessment Methods

	[bookmark: _Hlk119296588]
	Assignment 
	Exams
	Mini cases
	Participation

	CO1 
	√
	√
	√
	√

	CO2 
	√
	√
	√
	√

	CO3 
	√
	√
	√
	√

	CO4 
	√
	√
	√
	√

	
	
	
	
	






	Submitted By:                                                                                           Title:  

	Signature: _________________________________________
	Date:  





	Required Approvals:

	

QA COMMITTEE

_______________________________________    _______________________     _____ /_____ /_____
	     NAME OF CHAIR OF QA COOMITTEE  	   SIGNATURE                               DATE

DEAN OF School

_______________________________________    _______________________     _____ /_____ /_____
	                  NAME OF DEAN                              	   SIGNATURE                               DATE

	     
ACADEMIC COUNCIL 

_______________________________________    _______________________     _____ /_____ /_____
	     NAME OF CHAIR OF ACADEMIC COUNCIL	   SIGNATURE                               DATE
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