Course Title

:
Business Ethics

Course Number
:    
BBE 201
 Number Of Credit Hours: 3 – 3 – 0

Pre-Requisite

:
Nil

Course Description
:

The course is designed to familiarize students with basic ethical concepts and theories. It focuses on analysis of ethical theories, investigation of the role of Government and society, values and societal assumptions underlying relationships between business firms and geopolitical environments within which they operate. Special emphasis is given to the environmental issues that face today’s managers.  

Course Objectives:

On successful completion of the course the student should be able to:

1. explain the complexity of business firms’ operational and social environments. 

2. demonstrate that a corporation’s social policies are a critical element in achieving effective business performance. 

3. identify the various types of business crimes and create an appreciation for managers’ role in preventing such crimes.

4. define how public policies can provide guidance to companies in meeting their social responsibilities. 

5. describe the relationship between business and politics and discuss various mechanisms for political influence. 

6. explain the marketing ethics, diversity and discrimination.

Contents:

I. The importance of Business Ethics
II. Stakeholder Relationships ,Social Responsibility
III. Emerging Business Ethics
IV. The institutionalization of Business Ethics
V. Ethical Decision Making and Ethical Leadership
VI. Individual Factors; Moral and values
VII. Developing an Effective Ethics Program
VIII. Implementing and Auditing Ethics Program
IX. Business Ethics in Global Economy
Text Book:

Ferrell, Fraedrich .ferrelAn Introduction to Business Ethics. Boston: Houghton Mifflin Company. 2008.
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Use of Information Technology:

Accessing Websites, Multimedia Shows, Overhead Projector Presentations.

Assessment:

Continuous Assessment 





:  
50%

(Tests, Assignments) 


Semester-end Examination





:  
50%

Check Always Instructor Web Site 

www.professoralsaad.weebly.com
