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INTRODUCTION

My Dear Students,
Welcome to International Business (BUS-602) at Skyline College!  In today’s global economy, companies of all types and sizes are often involved in some form of international business.  They may have customers or suppliers in other countries, a workforce of people from diverse nationalities, or production facilities in various regions of the world.  

This course examines the worldwide integration of business, culture, politics, and economics.  Topics covered include foreign business and trade opportunities, monetary systems, political economy, investment, culture, management, market research, and international employment opportunities.  

The course details are provided in the syllabus attached, please take a close look at them.  After you had rather good results with Perspectives on Management 201, I hope International Business will turn out even better to our mutual satisfaction.

I am certainly glad to continue lead you further up the educational path.  As usual, anyone is welcome to approach me at any time you need my help.  You have my office hours, but you are welcome to approach me at any other time and place you can catch me.  You can also use my office phone number and e-mail address attached.  Let us make this course yet another memorable and enjoyable educational experience.

Best of Luck ☺
Dr. Dr. Rashad Al-Saed
FACULTY DETAILS

	Faculty Name
	Dr. Rashad Al-Saed 

	Phone
	06-5441155

	Email
	ralsaed@skylineuniversity.com

	Office Location
	F- First Floor

	Office Hours
	09.30am to 1.00pm and Evening 6pm To 10pm


SYLLABUS

	Course Code & Name
	BUS 602
INTERNATIONAL BUSINESS

	Program, Level & Batch
	MBA /Evening


	Semester
	Fall, 09/210 Semester

	Start & End Dates
	27-09-09  – 30-12-09

	Prerequisite
	None

	Number of Credits
	3

	Course Description

	This course aims to provide framework and various tools for formulating competitive strategies in response to increased internationalization and globalization process. Particular attention is given to help students to understand as to how a firm operates within the international environment and develops appropriate international marketing strategies and how the global economy and international businesses contribute towards the development of the various aspects of future economic growth in the coming decades. 



	Learning Outcomes
	Upon the successful completion of the unit, the student should be able to:
1. Understand the factors that determine the performance of organizations engaged in international business. 

2. Assess the impact of environment forces on international business environments. 

3. Understand the significance of trade theories in international business and the changing structure of the world economy. 

4. Evaluate the international financial system with its entire dimension including foreign exchange risk inherent in international business operations and understand the functioning of the international capital markets. 

5. Examine the significance of economic blocks (groupings) like EU, NAFTA, GCC and other international groupings. 

6. Understand and analyze the different modes of entry to international markets. 

7. Analyze the different dimensions and risks involved in foreign investment as well as foreign portfolio investment (as financial investment). 

8. Apply critical skills for the evaluation of the kind of challenges and problems that managers meet in international business operations.

9. Understand the role of the historical trend towards globalization of production and technology and their impact on management and organizational structure.

10. Evaluate sources of information and alternatives of international marketing strategies. 


	Course Contents
	Introduction and Overview: Globalization, significance of international business 
Country Factors 

National Differences in Political Economy, Differences in Culture 
The Global Monetary System 

The Foreign Exchange Market, The International Monetary System, The Global Capital Market, International Monetary Fund 
The Strategy and Structure of International Business 

The Strategy of International Business, The Organization Of International Business, Entry Strategy and Strategic Alliances 

Business Operations 

Exporting, Importing, and Counter trade, Global Manufacturing and Materials Management, Global Marketing and R&D ,Global Human Resource Management ,Financial Management in the International Business 



	Course Policies
	Attendance & Academic Dishonesty: 

Attendance and all types of academic misconduct and their consequences are subject to the Skyline College regulations explicitly stated in the Student’s Handbook

Penalties:

· Quizzes, Seminars:  Student who failed to take a scheduled quiz or participate in a designated seminar receives zero points for this quiz or seminar.  In case of an excusable reason (sickness or critical family matters) a re-take or a verbal assessment could be organized.

· Assignments and Cases:  Assignments and home-works are due on the date specified.  Late submissions are penalized by the top-grade discounts.

· Exams:  Penalties, as well as all other regulations for exams are imposed according to current college policies.

	Core Text


	Hill, Charles W. (2005). International Business - Competing in the Global Market Place, McGraw Hill, 5th  Edition, USA, ISBN 0-07-294939-2


	Other References
	Additional recommended resources

Czinkota, Michael R. Ronkainen Ilkka A., Moffet, Michael H. (2005) International Business 7th Edition. Thompson South Western, Ohio, USA. ISBN-10: 0324259913  
Czinkota, Michael R. (2004) Mastering Global Markets: Strategies For Today's Trade Globalist, 1st Edition |   ISBN-10: 0538726652 

Hill, Charles W. (2005). Global Business Today, McGraw Hill, 3rd Edition, USA, ISBN 0-07-253789-2

Dlabay , Les ( 2006) International Business, 3rd Edition,  Thompson South Western, Ohio, USA ISBN-10: 

Rugman A., Lecraw D.J. and Booth L.D., (1985). International Business Firm & Environment McGraw-Hill.

Taft, Robert A. (2005)  Growing Your Business Globally, 1st Edition,  Thompson South Western, Ohio, USA  ISBN-10: 0324203039   

Journals for reference:

· Journal of International Business Studies

· Journal of Management Review

· Harvard Business Review

· Cross-Culture Research

On-Line Library Resources

1. EBSCO ( 3422 Title of Different  Scientific Journals, Research papers on-line in full text) http://search.epnet.com
2. PROQUEST ( 3448 Journal title, 2172 Trade publications, 685 Magazines, 1644 Reference/ Reports) www.proquest.com
3. Net Advantage http://www.netadvantage.standardpoor.com/



CLASS SCHEDULE
Week
             Chapter                             Description 

	Week 1
	1
	Globalization

	Week 2
	1
	--do--

	Week 3
	5
	International trade theory 

	Week 4
	6
	The political economy of international trade

	Week 6
	7
	Foreign Direct investment

	Week 7
	8
	Regional economic integration

	Week8
	11
	The foreign Exchange markets

	Week 9
	12
	The strategy of international business

	Week 10
	13
	The organization of international business

	Week 11
	14
	Entry strategy and strategic alliances

	Week 12
	15
	Exporting, importing and counter trade

	Week 13
	
	Final Exam


MODE OF ASSESSMENT

End – Term Examination 



:  40%
Continuous Assessments  


:  60%
	Type of Assessment
	Weight Toward the Final Grade, %
	Schedule/Timing
	Contents

	Quiz 1:
	10
	Week 5
	Chapter 1, 5 , 6 &7

	Quiz 2
	10
	Week 9
	Chapter 8, 9 10 &11

	    Case – 1 & presentation
	10
	Week 3
	

	Case  -  2 & presentation
	10
	Week 6
	

	Assignment& presentation
	10
	Week 11
	

	Participation & Attendance
	10
	Weekly
	

	Final Exam
	40
	
	All Chapters


Grades:

90% + 

:    A

80 – 89%
:    B

70-79%       
:    C

60-69 %
:    D

<60% 

:    F

DELIVERY MODE DETAILS

(Only for institutional research office)
	WEEK 
	CONCEPT / AREA / TOPIC
	MODE / AID
	REMARKS/HANDOUTS

	Week 1
	Globalization
	L / T / D
	

	Week 2
	do
	L / T / D
	

	Week 3
	International trade theory
	L / T / D
	

	Week 4
	The political economy of international trade
	L / T / D
	

	
	Quiz
	
	

	Week 6
	Foreign Direct investment
	L / T / D
	

	Week 7
	Regional economic integration
	L / T / D
	

	
	Quiz
	
	

	Week 8
	The global capital market
	L / T / D
	

	Week 9
	The strategy of international business
	L / T / D
	

	Week 10
	The organization of international business
	L / T / D
	

	Week 11
	Entry strategy and strategic alliances
	L / T / D
	

	Week 12
	Exporting, importing, and counter trade
	L / T / D
	

	Week 13
	Final Exam
	
	


L = Lecture; T = Transparency; D = Discussion; 
Signature of Course Coordinator
: ___________________________________

Signature of Head of Program
: ___________________________________

Signature of Head of Academics
: ___________________________________
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